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TepHOMIIBCHKUIT HALlIOHATBFHU MeAaroriyHnil yHiBepcHuTeT iMeHi Bononnmupa ['Hatroka

AHTPOIIOMOP®HA META®OPUKA AHIVTOMOBHOI'O
IMIZZKEBOI'O KOPITOPATUBHOI'O ITUCKYPCY

Y cmammi eusigneno ma npoaumanizosano awmponomopgHi KoHyenmyaibHi memagopu, 5Ki
€ 0CHOB0I Memagopuuroi modeni «bisHec — ye n0OUHA», 8 KOHmMeKCHi NOOYO08U KOPNOPAMUBHOO0
IMIOXHCY MIHCHAPOOHOT Kocmemuunoi komnanii. Mamepianom 0ocnioxncenns cuyeysanu 80 mekcmie
anenomosHux npec-penizie 3a 2015-2021 poxu, poamingeHux Ha ogiyiliHux eb-catimax maxKux misxc-
HApOoOHUX KocmemuyHux komnarii, sik Avon, Estée Lauder Companies, Mary Kay ma Revion.

Oonum i3 HatieghekmugHiwux 3acodie Gopmyeanns imioxncy € KOHyenmydaibHa memagopa,
00CHI0IHCEHHs AKOT )Y PISHUX MUNAX OUCKYPCY € NePCNeKMUBHUM HANPIMOM KOSHIMUBHOI NiHesic-
MuKy. 32i0H0 3 Meopicio KOHYenmyaibHoi memaghopu, 3HaAHHA TOOUHU NPO CEIM CMPYKMYypo-
6ami y euenadi menmanvHux mooenei. OOHIEW 3 6A3068UX MEHMATbHUX MOOenell, AKa bepe yuacmy
Y CMBOPEeHHI HOB020 CNOCOOY NPEOCMABIeHH Il OCMUCTEHHSA 00 '€EKMA, € MemapopuuHa mooens, aKa
NO3HAYAE 2pyny KOHYenmyaibHux memagop, 06’ €Onanux ooHier cgheporo-oxcepenom. Memoouka
aunanizy memagopuuHux mooeneu, AKka 3aCmoco8yemvcs y HAuoMy 00CHIONCEHHT, TPYHIMYEMbCA HA
onuci ix ghpetimo-ciomogoi cmpyKmypu.

Ha ocnosi mexcmie anenomMosHUX npec-penizie MIHCHaAPOOHUX KOCMEMUYHUX KOMNAHIU 8UOKPEM-
JIEHO 00HY 3 OOMIHAHMHUX MeMAadOPULHUX MOOeell ) CYUACHOMY AH2TIOMOBHOMY IMiOJHCe80MY KOPHO-
pamuerHomy Ouckypci — «biznec — ye moounay. bazamoepanHicms H#HcummeOisibHOCmi TH0OUHU — 810
eneMeHmapHux Qiziono2iunux npoyecie 00 CKAAOHUX ABUWY, NOB A3AHUX i3 COYIATbHUM HCUM-
MAM, — PO3KPUBAE WUPOKI MONCIUBOCTNT YIMGOPEHHS AHMPONOMOPPHOT Memagopu 6 Kocmemuy-
Hitl indycmpii. Memaghopuuna moodens «bisnec — ye 1100UHA», WO NPeOCmMAassie KOHYENnmyailbHUll
8EKMOp 3a8epuleHocmi ma 00CKOHANOCI, 8I0i2pae 8AXCAUBY POIb Y Npoyeci hopmy8anHs KOpno-

pamusHoz2o imiodicy. Bona 0oseonsic imioxcmelikepam cmeopumu nomys*cHul 006paz KoCMemuyHol

KOMNAHIi IK 00CKOHANI020 OP2aAHiZMY 3 11020 6a2amozpanHo0 npupoooio.
Knwuoei cnosa: xonyenmyansna memagopa, memagopuyna mooeis, Qpetimo-cromosa cmpyk-
mypa, KOpnopamusHutl imioxc, iMiodcesuti KOpnopamueHuLl OUCKYpC.

[ocranoBka mpodemMu. Y Mexax KOTHITHBHO-
JIUCKYPCUBHOI TMapajJurMyd Cy4YacHOi JIIHTBICTUKU
MeToIuKa MeTaOpHYHOTO MOJICIIOBaHHS HalyBae
ocobimBoro 3HadeHHS. [lepemyciM 1€ CTOCYETHCS
Cy4acCHOTO aHTJIOMOBHOTO iMi?KEBOTO KOPIIOPATHB-
HOT'O IUCKYPCY SIK TOBHOL[IHHOTO MPOIYKTY MHUCJICH-
HEBO-MOBJICHHEBOI JIISUTBHOCTI, SIKUH (hopMye HE0O-
XiJIHI YSIBJIGHHS B I[IIbOBOI ayJAMTOpIi Mpo Cy0’€eKTa
EKOHOMIYHOT JIISITBHOCTI Ta PEryiioe ii [yMKy CTO-
CcOBHO HBOTO. IIporec cTBOpeHHS IMIMKY KOMIMaHil
Ma€ KOTHITUBHY NpHUpoay. BiH BimoOpakae MUCIEH-
HEBI TIPOIECH CHPUUHATTS iHpopmarii, ii BigOopy,
cucTeMarus3alii i CTpyKTYpyBaHHS. YKe CTBOPEHUH
IMIJK, peai3oBaHuid Y TOMY UM IHIIOMY 1MiPKEBOMY
TEKCTI, OCTAa€e TICBHUM BapiaHTOM MOJIEJI CBITYy a0o
ii (parmenTa, MO BHUSABIAETHCS HA PIiBHI (peiimo-
CJIOTOBOT CTPYKTYpU MeTahOPHUHUX MOJIEIIEH.

AKTyanbHICTh JTOCIIKEHHSI BU3HAYAETHCSI HEOO-
X1IHICTIO OomuCcy MeTadOpUYHOrO MOJIEIIOBAHHS SIK
JIHTBOKOTHITHBHOTO 3aco0y ()OpMyBaHHs KOpIiopa-
TUBHOTO IMiJDKy B KOCMETHYHIH 1HIyCTPIi.

AHaJi3 oCTaHHIX Aociail:keHb I myOJaikamiii.
Teopis MeTaOPUUHOTO MOJCITIOBAHHS PO3BUHY-
Jacs Ha OCHOBI Teopil KOHIeNTyanbHOI MetadopH
(JIx. Jlakod, M. [Ixoucon [7; 8]) Ta Teopii pery-
nsipHOT Oararo3ragHocTi (A. I1. YUyninos [4] Ta iH.).

3riiHO 3 Teopiero KOHLENTyaJdbHOI MeTadopH,
3HAHHSA JIIOAWHU PO CBIT CTPYKTYPOBaHi y BUIISIAL
MEHTaJbHUX Monenei [6]. IloHATTS «MeHTanbHA
MOJIeJIb» TIIyMadarh SIK CTPYKTYpYy perpe3eHTarrii
3HaHb, SKa BIAMOBiZAa€ CTPYKTYpi MPEaCTaBICHOT
cuTyarii Ta 00’ eqHy€e iH(pOpMAaIIio yCiX CEHCOPHUX
CUCTEM PO T€, 10 € MOKJIMBUM y HABKOJIUIITHHOMY
cBiti [2: 380].

OpnHiero 3 0a30BUX MEHTAJIBLHUX MOJICIICH, sika Oepe
y4acTh y CTBOPEHHI HOBOTO CITOCO0Y MPECTaBICHHS
1 OCMHCIIEHHS 00’ €KTa (SBUIIA, CYTHOCTI), € MeTado-
pHUYHA MOJIEIb, KA MO3HAYAE TPYITY KOHIICNTYaTbHUX
MeTtadop, 00 €IHAHUX OIHIEID C(]EepOoro-HKEPEIOM.
MeradopuuHy MOJENb TPAKTYIOTh SIK CXEMY 3B’SI3KY
MK MEHTaJbHUMH cdepamu, sika icHye abo Qop-
MYETBCS y CBIJIOMOCTI HOCIiB MOBH, i KOTPY MOYHa
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NPEACTaBUTH MeBHOW Qopmynoro: “X — me Y [3].
BignosigHo 1o 1iei ¢gopmynm, cuctema Qpeiimin
OJTHIET IOHATIHHOT ChepH CIYrye OCHOBOIO ISt MOJIC-
JIIOBAaHHS 1HIIO] MEHTAIBHOI CHCTEMH.

Hame mocmimkeHHS TPYHTYETHCS Ha METOMIMUIII
aHaizy MetadOpUIHNX MOJIEIIEH, 1110 BKITFOUAE IIiCTh
eramiB [3]: 1) xapakrepuctuka cdepu-mpKepena —
MOHATIIHOT cdepH, 10 K0T HaNeKarh HeMeTapopUyHi
3HAYEHHS OXOIUIEHUX MOJIEIUTIO OJIMHUIIb; 2) XapaKTe-
pucTHKa chepu-1IiT — MOHSATIHHOT cepH, 10 KO Biji-
HOCSITBCS MeTahOPUIHI CMUCITH BiIITOBITHUX OTWHUITH
Mozedni; 3) aHami3 QpeimiB, 0 HaIEkKaTh 10 MEB-
Hoi MeTadopuuHoi moaeni. dpeitm — e cTpyKTypa
penpeseHTanii 3HaHb, y SKii BiioOpaxkeHo HaOyTy
iHQopMaIlil0 TPO TMEBHY CTEPEOTHUIIHY CHUTYaIlilo
1 mpo Tekcrt, mo 1i onucye [2: 771]; 4) Bu3Ha4eHHS
TUIOBUX CJIOTIB, IO BXOAATH 1O CKJIAZy KOXKHOTO
¢bpeiiMy, TOOTO €JIeMEHTIB CHTYyallii, sSKi BKIIOYaIOTh
NEeBHY YacTUHY (peiimy, aclieKT Horo KOHKpeTH3aLlii;
5) BHUIUICHHS] KOMIIOHEHTY, SIKMI OB’ S3y€ TICPBHHHE
1 BTOpUHHE 3Ha4YCHHSI OIMHUIIb, III0 OXOILJICH] IIEBHOIO
MeTapOpUYHOI MOJIEIUTI0; 6) OIKC JHUCKYPCHUBHOI
XapaKTEPUCTUKH MeTadOPUIHOI MOJIENi, TOOTO THTIO-
BUX JUTSA BIIMOBIAHUX MeTapop KOHIIENTYaIbHUX BEK-
TOPIB, FOJIOBHUX €MOTHUBHUX XapaKTEPHUCTHK 1 Iparma-
THUYHOTO MOTEHIIaTy MeTadOpUIHOT MOAIETI.

MocranoBka 3aBaanHs. Mera crarti mnojsrae
y BHSBJICHHI Ta aHaji3i aHTPONOMOP(HUX KOHIIETI-
TyaJIbHUX MeTadop, sSKi € OCHOBOIO MeTahopuIHOT
Mmopeni «bizHec — 1e MoanHaY), B KOHTEKCTI 1MO0y-
JOBU KOPIIOPaTUBHOTO IMIPKy MIKHApOIHOI KOcC-
MeTH4HOI KommaHii. Martepiajgom mocaigxeHHS
ciyryBanu 80 TekcTiB aHIIIOMOBHHX Mpec-peliziB
3a 20152021 poxwu, po3MinieHnX Ha OQiIiitHIX BeO-
caiiTax TakUX MIXHAPOAHUX KOCMETHYHHUX KOMIIa-
Hill, sk Avon, Estée Lauder Companies, Mary Kay ta
Revion.

Buxkaang ocHoBHOro marepiagay. Y cydacHOMY
AHIJIOMOBHOMY 1Mi/DKEBOMY KOPIIOPATHBHOMY JHC-
Kypci MU BHOKPEMUIIH Memagopuuny mooensv «biz-
Hec — ye 100uHay K TIHTBOKOTHITUBHHM 3aci0 KOH-
CTPYIOBaHHS IMIDKy KOCMETHYHOI Kommanii. BoHa
PO3IIIANAETHCS K MPOBIIHUN MeEXaHI3M y KOAy-
BaHHI iH(opmMauii mpo aAisuIbHICTE Oi3HEC-CTPYK-
Typu. KocMmernuHi KommaHii KOHLIENTYalli3ylOThCS
B 00pa3i monuHH, ii Tina 3 QizionorivHUME Tpolie-
caMH, sIKi BimOyBaroThCs B HhboMy. Di3ndHe, ICuXivHe,
COIialTbHE JKUTTS JIFOWHY, CIMEWHI CTOCYHKH 3HaXO-
JIITh BIIOOpaKEHHS B JOCIIKYBAaHOMY IHCKYPCI.
JlronuHa MOJENIOE peabHICTh BeACHHsS Oi3Hecy Mo
cBOT# 071001. Lle nae 3mory meTagopuuHO iHTEpIIpE-
TyBaTH CKJIQJHI MIOHATTS Ta TporecH y cdepi 6i3Hecy
K mo0Ope Bimomi peantii. B iMimkeBoMy KOpITOpaTHB-
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HOMY JIMCKYpci anTporniomopdHa metadopa yrBopeHa
Ha OCHOBI PI3HHUX aHAJIOTiH, TAKWX, SIK HA3BU YaCTHH
Tija JIIOIUHH, POAWHHI CTOCYHKH, O10JI0T1UHi Ta COLIi-
QJIbH1 XapaKTePUCTUKH JTFOIUHH.

Y mporieci MOmETIOBaHHS KOMITaHIl 3a 3pa3koM
OpraHi3My JIIOIWHH APECaHT JOCIIIKYyBaHOTO JIUC-
Kypcy Ma€ Ha METi HajaTH peajisiM y chepi kocme-
TUYHOTO Oi3HECY O3HaK 3aBEpIICHOCTI Ta JOCKO-
HAJIOCTi, OCKUIBKH «aHTponoMopdna meradopuka
Ma€ 3HAuYeHHS OPTaHIYHOCTI PO3BUTKY, MiAIOPSIIKO-
BaHOCTI 3akoHaM mipupoam» [1, c¢. 51] i BimoOpaxkae
IICUXOJIOTIYHY MOTPeOy JIFOAMHUA B CTBOPEHHI JyXO-
BHOI rapMoHii [5, c. 246].

Meradopuuna mozaensb «bizHec — 1e mroauHa 1ae
3MOTY YiTKO OpraHi3yBaTH AisUTbHICTh Y KOCMETHYHIH
KOMITaHii 32 IPUHIUIIOM OYy/TOBH JIFOACHKOTO Tijla Ta
oprasizaiii mporeciB KXUTTEMISITHEHOCTI JTFOMAHH.

PosristHeMo (peiiMoBy CTPYKTYpy Ii€i Mojeli Ha
OCHOBI aHaJli3y BUXiZHOI MoHATIiHOT chepu. Ii pop-
MYIOTh HacTynHi ¢pelimu: «Hactuau Tina», «disio-
JIOT14HI Tpotecn», «XapakTep Ta eMOLIHHUHA CTaHy,
«J1ii mommamy, «CiMelHI CTOCYHKIY.

1. @peiim «Hacmunu minay

Howminamii 9acTWH JIOACHKOTO Tila CTBOPIOIOTH
YSBJICHHSI IPO KOCMETHUYHY KOMIIaHIIO SIK Mpo 100pe
30y70BaHUi OopraHi3m JiroauHU. OCKIIBKH KOXKHA Yac-
THHA TiJ1a € KUTTEBO BAKIMBOIO TS (PYHKIIIOHYBaHHSI
JIFOZICBKOTO  OpTraHi3My, HAasBHICTH Takux MeTadop
B IMIJDKEBHUX TEKCTaX CBITYUTDH MPO TParHEHHS ampe-
CaHTa HaroJIOCUTU Ha 3HAYYLIOCTi CJICMEHTIB BEACHHS
OizHecy B kocMeTHuHid inmyctpii. o ckiamgy mporo
¢peiimy BxomsaTh Taki cnotu: «lomoBa», «Cepue»,
«O0maUs).

Cnom 1.1. Ionosa

TonoBa BuKOHYe (YHKITIO YIPABIIIHHS, 3arajib-
HOTO KePiBHUIITBA OPTaHi3MOM JFOMUHH. Y JOCITIKY-
BAaHOMY IHUCKYpCi KOHLENT «rojioBay (head) BUKO-
PHUCTOBY€ETBCS JUII METa(QOPUYHOTO IMPEACTABICHHS
KEpiBHUKIB Oi3HEC-CTPYKTYp, Hampukiaa: Attendees
at the Summit will include pre-eminent female heads
of business, members of the media, and key leaders
from non-profit organizations that have made great
strides to benefit women [9].

Cnom 1.2. Cepye

Cepiie € IIEHTPAJIBHUM 33 PO3MIIICHHSIM Ta BaXK-
JUBICTIO OPTaHOM, KU 3a0e3nedye 3aranbHe (QyHK-
IIOHYBaHHS OpTaHi3My JTIONWHA. B aHTIIOMOBHOMY
IMIJPDKEBOMY JAMCKYPCi KOCMETHYHUX KOMITaHIA KOH-
uent «cepue» (heart) ciayrye HOpOCTOPOBHM Opi-
€HTUPOM, METapOpPUYHO BHKOPHCTOBYETHCS y 3Ha-
YCHHI KLUEHTPY, «SIAPO», «CEPIEBUHAY, IO LITIOCTPYE
HacTynHU npuknan: The core values that Estée
Lauder established — creativity, entrepreneurship,
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integrity — remain at the heart of The Estée Lauder
Companies, now the global leader in prestige beauty,
where High-Touch is the cornerstone of its ser-
vice [10]. HaBenenwmii TekcToBUil (hparMeHT CBITINTH
Ipo Te, MO TaKi IIIHHOCTI, K TBOPYICTb, ITiANPH-
€MJIMBICTH Ta ILUIICHICTH 3aliMAOTh BAXKJIMBE MICIIE
B JISTILHOCTI IPyIU KoMIaHii Estée Lauder.

Kpim TOr0, B aHIJIOMOBHHX KOPIIOPATUBHUX IPEC-
pernizax KOHIICTIT «Ceplie» BUKOPHCTOBYETHCS JUIS
XapaKTepPUCTHUKH EMOI[IIHHOTO CTaHy Ta IMO3HAyYae
BMICTHIIMIIE AyIIi. 3MaIfOBaHHSI KOCMETUYHHX KOM-
MaHil SK Takux, o0 MaloTh ceple (heart), 1ae 3Mory
MiJKPECIUTH TXHE yXOBHE HA4allo, K, MPUMIPOM,
y HACTyNHOMY Nipuknani: It was a company, as Mary
Kay Ash often said, “with heart” [11]. Y HaBeneHOMY
KOHTEKCTI aHTponoMopdHa Meradopa BKUBAETHCS
IUIS TIO3UIIIOHYBaHHS KoMItaHii Mary Kay Ha Mix-
HApOIHOMY PHHKY MappyMepHO-KOCMETHUYHHX TOBA-
piB SK Takoi, 10 aKTUBHO 3alMaEThCS OAroAiiHOI0
JUSUTBHICTIO Ta TPAarHe 3MIHUTH CBIT Ha Kpallle.

Cnom 1.3. Obnuuus

AHami3 Marepiady IOCHIUKeHHS II0Ka3aB, IO
IMiDKMEWKEPH BUKOPHUCTOBYIOTH KOHIICTIT KOOI
(face) g mo3HaYeHHS BUSBY ICTUHHOT CyTHOCTI Opra-
Hi3allii, OCHOBHU JUIsS CIIPUHUHATTS I[IIbOBOKO ayJIUTO-
pieto Ta (hopMyBaHHS MO3UTUBHOTO KOPIIOPATUBHOTO
MKy, Hanpuknan: Avom, Inc. today announced
a partnership with award-winning international
actress, Jacqueline Bisset, who will serve as the face
of the revolutionary ANEW Platinum line [9]. fIx
CBIJTYUTH HABEJICHUI MPUKJIAJ, KOCMETUYHI KOMIIaHI1
4acTO CHIBIPAIIOIOTH 31 3HAMEHUTOCTSIMH, SIKI CITy-
TYIOTh OOJIMYYSIM opraHizaiii abo TeBHOT JiHii mpo-
JYKILi, Ky BOHA BHTOTOBISE. IXHe Bimome iM’s Ta
3100yTa OJTUCKyYa peryTallis COpUsTUMYTh TOOY/I0BI
HEOOXiTHOTO iIMi/Ky Oi3HEC-CTPYKTYpH.

2. @peiim « Dizionoeiuni npoyecu»

[leBHi sBHIA Ta TPOIECH EKOHOMIYHOI isib-
HOCTI B KOCMETUYHIN 1HIYCTpii MOXYTh OyTH MeTa-
(hopuuHO TPECTaBICHI y BUITIIAI MPOIIECIB JKUTTE-
JSUTBHOCTI JIIOMWHU. BUAITMMO OCHOBHI CIOTH ITHOTO
¢bpeiimy.

Cnom 2.1. Hapoooicenns

[TouaTox AisLILHOCTI HOBOT KOCMETUYHOI KOMIIAHIT
Ha MDKHApPOJHOMY PHHKY, TIOSiBa HOBHX OJIaroiitHUX
MPOEKTIB, JiHIA mapPymMepHO-KOCMETUYHHX TOBA-
PiB OCMHUCIIOIOTHCS B JIOCIIHKYBAHOMY JAMCKYPCI 5K
HapoKeHHA. B OoCHOBI 11i€i MeTadopu 3HAXOAUTHCS
nepeayciM nacuBHa KOHCTPYKUisS be born (HapomxKy-
Barucsi), Hampukiuan: “I’'ve always loved Origins,
and coming to the brand, I've really learned so much
about its history. It was born in the 1980s during an
explosion of excess...," said Jane Lauder [10].

Cnom 2.2. Picm

MixHapoaHI KOCMETHWYHI KOpHopalii Xapakrte-
PHU3YIOTbCS aKTHBHUM POCTOM Ha CBOEMY CETMEHTI
pUHKY. AHami3 (GakTHYHOTO Marepiany 3acBiIYWB
BHKOPUCTAHHS HOMIHAIIH «pocTm» (grow) Ta «picT»
(growth) B IMiDKEBUX TEKCTaX MiKHAPOIHUX KOC-
METHYHHMX KOMIIaHiH, 110 SICKpaBO MPOLTIOCTPOBAHO
B HACTYNHMX NpUKIANax: From its meager start in
a 500-square-foot storefront in Dallas, Texas, Mary
Kay Inc. has grown into an international cosmetics
powerhouse [11].

Cnom 2.3. Jluxanns

VY ronckKkoMy OpraHi3mi IuxaHHsS 3a0e3nedye
CTBOPCHHSI CHPUATANBOI aTMochepu U KUTTETI-
SUTBHOCTI. Y TEKCTaX aHIJIOMOBHHX IIPEC-PEeJIi3iB Mpo-
IYKITisT KOCMETUIHUX KOMITAHIH OCMHCIIOETBCS SIK
Taka, mo auxae (breathable), Ta XapaKTepU3YETHCS
3MIATHICTIO BIUXATH JXKUTTS B MIKipy (breathe life into
the skin), To0TO 3a0e3mneuyBary i 30pOB’s i Kpacy,
Hanpuknan: Stressed, irritated skin appears soothed,
as the oxygenating benefits of a concentrated brown
algae, Laminaria digitata, breathes life into the
skin [10].

3. @peiim «Xapaxmep ma emMoyitiHuLl CMan»

3a 3pa3KoM JIIOJCHKOTO OpraHi3My cy0’€KTH eKo-
HOMIYHOI JiSUTbHOCTI BUCTYMAIOTh SIK 1ICTOTH, y SIKHX,
KpiM O10JIOTIYHUX XapaKTepUCTUK, MPHUCYTHS MEH-
TaJbHA Ta €MOLIHHO-BONbOBa cepu. Koken 3 HuUX
Mae CBil XapaKTep, BOHH 3[aTHI BUSBJIATH MOYIYTT,
repe0yBaTH B Pi3HUX AYNIEBHUX CTaHAX 1 HACTPOSX.
Opeiim npencraBiaeHuil cnotamu «Pucu xapakrepy»
Ta «EMOLIMHUN cTaHy.

Cnom 3.1. Pucu xapaxmepy

Y nmochimKyBaHOMY JHMCKYPCI KOCMETHYHI KOM-
NaHii HaUIeHI pUCaMU XapaKTepy, CyKYITHICTh SIKHX
Ja€ 3MOTY CTBOPHUTH YSBJICHHA MPO OCOOIMBOCTI
iXHbOro ()YHKLIOHYBaHHS Ha PUHKY HappyMmepHO-
KOCMETUYHMX TOBapiB, HANPUKIAA: “‘As the company
for women, Avon feels an obligation and responsi-
bility to play a leadership role in helping to improve
the lives of women around the world, and we truly
believe we can make a difference,” says Ms. Jung [9];
“... Avon understands women, and we also under-
stand the power of the individual to effect significant
change,” said Ms. Jung [9]. 13 HaBeJICHUX MIPUKIIA]IIB
MOYKHA 3pOOUTH BUCHOBOK ITPO T€, IO KOMIIaHis Avon
€ OiI3HEeC-CTPYKTYpPOIO, sIKa BiT4yBae CBiil 000B’ 30K
1 BiAmOBinabHICTH (feels an obligation and responsi-
bility) Ta 3 po3yMiHHSM CTaBUTbHCS 10 KIHOK (under-
stands women).

Cnom 3.2. Emoyitinuii cman

Cy0’eKTH CY4acHOTO aHTIIOMOBHOTO iMiIKEBOTO
KOPIOPAaTHBHOTO TUCKYPCY IEMOHCTPYIOTh y TEKCTax
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Mpec-peliziB pi3Hi eMOIIiifHI CTaHW: BOHU OyBalOTh
panicaumu (delighted), 3axomnenumu (thrilled), Bin-
qyBalOTh HAcOJONY (enjoy), Hanpukian: “Revion was
thrilled to partner with rag & bone and offer our
consumers the chance of a lifetime ...,” says Martine
Williamson, VP of Marketing for Revion [12].

4. @peum «Jii moouHu»

3a J0MOMOToI0 Ha3B Al JIOJMHU aBTOpaM aHINo-
MOBHHUX KOPIIOPaTUBHHUX IPEC-PEii3iB  BIAAETHCS
MeTa(OpPUIHO TPEICTABUTH TOJOBHI HAIPSIMH JTiSITh-
HOCTI Oi3HEC-CTpyKTyp. Po3misHeMo HaBeneHMI
HIDKYC (parMeHr:

This is the company that puts mascara on lashes
and food on tables that fights wrinkles with one
hand and Breast Cancer with the other. That knows
the value of a perfect lip, but still opens its mouth
and speaks out against Domestic Violence and for
women’s financial independence. This is the com-
pany that not only brings beauty to doors, but also
opens them. The company that supports more than 6
million Representatives in over 100 countries. This is
Avon. The company that for more than 125 years has
stood for beauty, innovation, optimism and above all
for women [9].

Lleit ypuBOK IeMOHCTpye MeTadopuuHEe Mpen-
CTaBJICHHST KOCMETHMYHOI KommaHii Avon B 00pasi
JIIOJIMHY, sSKa HAKIaJa€ TyOI Ha Bii Ta DKy Ha CTiX
(puts mascara on lashes and food on tables), onnicro
PYKOIO OOpeThCsS 31 3MOPIIIKAMH, a IHIIOIO — 13 PaKkoM
MOJIOYHOI 3a1103u (fights wrinkles with one hand and
Breast Cancer with the other), sixa 3Ha€ IIHHICTS ie-
anpHUX TY0 (knows the value of a perfect lip), ane
BCE K BUCTYIIA€ MPOTH JOMALIHbOTO HACKIILCTBA I 32
(hiHaHCOBY HE3aJICIKHICTD KIHOK (opens its mouth and
speaks out against Domestic Violence and for wom-
en s financial independence). lle xopriopartis, sika He
JMIIEe MPUHOCHUTH Kpacy 0 JBEpe JOMY KOXKHOTO
(brings beauty to doors), ane W BiguuHse ix (opens
them). SIK CBITYMTE 1eH TEKCTOBHI (parMeHT, KocMe-
THYHA KOMITaHisl Avon TO3UIIOHYy€E cebe K opraHiza-
1151, 10 3aiMAETHCSI HE JIUIIE OCHOBHUM BHJIOM CBO€T
JSUTBHOCTI — BUPOOHUIITBOM 3ac00iB ISl KpacH, aie
il Oepe aKTHBHY y4acTb y Pi3HOMaHITHUX Onaromiii-
HUX MPOEKTaxX, a TAKOX MIKIYETbCs MPo (iHAHCOBY
HE3aJICXKHICTh JKIHOK.

5. @petim «Cimetini cmocyHKu»

CTOCYHKH MiX KEPiBHHUIITBOM KOCMETHIHOI KOM-
MaHil ¥ mJIeTTUMHE, a TAKOXK MK CAMUMH CITIBpPOOiT-
HUKaMHU 4acTO MOXYThb OyTH KOHIIETITYyaJbHO MPEJ-
CTaBJICHI SIK B3a€EMUHU MK HaHOIVOKYMMU JTFOIBMU
B CiM’i, sIKi OyIyIOThCs Ha 3acajax CIMEHHOI eTHKH.
Crpykrypy 110ro peiiMmy GopMyIOTh Taki CIIOTH, 5K
«Onpyxenusn», «Cim’si» Ta «Unenn cim’i».
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Cnom 5.1. Oopysicenns

TicHuii cor3 Ccy4acHUX JOCSTHEHb HayKH
i MHCTeLTBa 3ajJisi CTBOPCHHSI BHCOKOSKICHOI map-
(hbymMepHO-KOCMETHYHOI MPOAYKIi B MeXax JOCIi-
JDKYBAHOTO JIUCKYPCY OCMHCIIOETHCS SIK OIPY>KCHHS
(marriage), nanpuxnan: THE MARRIAGE OF ART
& SCIENCE [10].

VY HacTyImHOMY TEKCTOBOMY (pparMeHTi € JHaHHS
JIFOZICBKOTO CIJIKYBaHHSI 3 HOBITHIMH TEXHOJIOTI-
SAMH 3 METOI0 PO3pOOKM HHM3KH IU(POBUX 3ac00iB
BeJIEHHA Oi3HEeCY KOCMETHYHOI0 KOMIIaHi€w Avon
XapaKTepU3yeThCs K YKIaJaHHs IUTI00Y Ta 3HaXO-
JTUTH 00pa3He BUPAKEHHS 3a IOIIOMOTOI0 HOMiHaLi{
«oxapyxysarucs» (marry): The company needed to
marry high tech with high touch. And it did [9].

Crom 5.2. Cim’s

B iMimkeBoMy KOPITIOpaTHBHOMY AMCKYPCi KOCMe-
THYHY KOMIIaHII0 4acTO MeTapOPUYHO IMPEACTABIS-
I0Th SIK CIM 10 (family), no cknagy sxoi BXoaaTh (piii,
OKpeMi OpeH/M, 3aCHOBHHMKH, KEPIBHUKH Ta TpalliB-
HUKH, 5K, IPUMIPOM, Y HACTYIHHUX NpuUKiIagax: We
are a family of distinctive brands and entrepreneur-
ial business leaders [10]. Meradopa cim’i B HaBe-
JneHoMy (parMeHTi AUCKYpCy BimoOpaxkae MpUpOAY
B3a€MHH MDK PI3HUMH OpeHIaMu TPYNU KOMIaHii
Estée Lauder Companies, Mi KepiBHULITBOM OpraHi-
3amii 1 TAJICHIMMU Ta MK CAMHUMHM TTpalliBHUKaMH,
IO XapaKTePU3YEThCS MOBATOI0, B3a€EMOPO3YyMiHHIM
i rapmoniero. Takwil MO3UTHBHUN 00pa3 ITO3BOJISIE
CTBOPHUTH IMI/DK KOpIOpaIlii SK i7ealbHOTO MICIIsI
poborwu.

Cnom 5.3. Ynenu cim’i

CTOCYHKH MDK JIFOJbMH B MEXKax JIOCIIKyBa-
HOTO JIMCKYpPCY 3HAXOAATh BUPa)KEHHS 3a JIOTIOMO-
roro MeTadop MBOTO CIOTY. 3aCHOBHUKH Ta KEpiB-
HUKHA OI3HEC-CTPYKTYp YacTO BUCTYHAOTh y PO
TypOoTnuBoi Marepi (mother), sika MIKIYETbCS TPO
CBOIX niteit (children), T0OTO MpaliBHUKIB OpraHiza-
uii, Hanpuknan: “Sometimes,” says Mary Kay Ash,
“I'm like a mother who wants to give her children
the things she didn 't have” [11].

VY HacCTyHmHOMY CETMEHTI JANCKYpCY MpalliBHUKH
kommnanii Mary Kay mocTaloTh sSK 4YJeHH OmHiel
BenuKoi poaunu (family members), siki 00’ enHamun
CBOT 3yCWJUIA JUIsl BOJIOHTEPCHKOI AISUTBHOCTI
3 Harogu 100-1 pigauii MiXHapOIHOTO JTHS KIHOK:
Thousands of “Mary Kay family members” in more
than 35 countries helped their fellow neighbors by
volunteering more than 430,510 hours of commu-
nity service... [11].

BucnoBku. Takum yuHOM, aHami3 GpakTUYHOTO
Marepiany TOKa3zye, Imo MeTtadopudHa MOICITH
«bi3nec — e Mr0aMHA» B Cy4aCHOMY aHIJIOMOBHOMY



Pomancbki Ta repmaHCbKi MOBU

IMIJIDKEBOMY JUCKYpPCi KOCMETHYHHMX KOMIIaHiH
JIETaIbHO CTPYKTYpPOBaHa W Ma€ 3HAYHUHN mparma-
THYHHUI NOTEHIIaN. bararorpanHicTh KUTTEisIIb-
HOCTI JIFOJIMHK — BIJl €JIEMEHTapHUX (P1310JIOTTYHUX
MIPOIIECIB IO CKIAIHUX SBUII, ITOB’ I3aHUX 13 COIIi-
allbHUM KUTTSAM JIIOJIUHH, — PO3KPUBAE MHIMPOKI
MOXJIMBOCTI YTBOPEHHS aHTPOMOMOP(HOI MeTa-

¢dopu, sika BUABIISIE IPAarHEHHS apecanTa oXapak-
TEpU3yBaTH pealii y cepi KoOCMeTHIHOTO Oi3Hecy
3a 3pO3YMINIOK JUIsl OIJIBIIOCTI IIKAJOK IIHHOC-
teil. Iloganmpmii HaykoBI MOUIYKH MOXHA CIIpS-
MYBaTH Ha OMHC IHIMUX MeTaQOPUIHUX MOIEICH
y Cy4acHOMY AHIJIOMOBHOMY IMiJK€BOMY KOpIIO-
pPaTUBHOMY JUCKYPCI.
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Ivantsiv O. . ANTHROPOMORPHIC METAPHORS OF THE ENGLISH CORPORATE
DISCOURSE OF IMAGE-MAKING

The article focuses on analysing anthropomorphic conceptual metaphors within the metaphorical model
“Business is a human being” in the context of cosmetic company § corporate image development. The research
data includes an electronic corpus of 80 press releases issued by four international cosmetic companies,
namely Avon, Estee Lauder Companies, Mary Kay and Revion between 2015 and 2021 and accessed on
the company s websites.

One of the most effective means of image formation is a conceptual metaphor, the study of which in various
discourse types is a promising trend of cognitive linguistics. According to the theory of conceptual metaphor,
human knowledge about the world is structured in the form of mental models. One of the basic mental models
involved in the creation of a new way of presenting and interpreting an object is a metaphorical model. This
notion is used for designating a group of conceptual metaphors united by one source domain. The methodology
of analysing metaphorical models applied in this research is based on the consideration of the model s frame-
slot structure.

The study results in singling out one of the main metaphorical models within the English corporate discourse
of image-making — “Business is a human being . The diversity of human life—from basic physiological processes
to complex phenomena related to social life — reveals wide possibilities for the formation of anthropomorphic
metaphors in the cosmetic industry. The metaphorical model “Business is a human being”, which represents
the conceptual vector of completeness and perfection, plays an important role in the process of corporate
image formation. It allows image-makers to develop a powerful image of a cosmetic company as a perfect
organism with its multifaceted nature.

Key words: conceptual metaphor, metaphorical model, frame-slot structure, corporate image, corporate
discourse of image-making.
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